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American optimism prevails  

Latest AP-GfK Poll reveals: Americans look forward to a  
better 2012 for the country and themselves  

Nuremberg, December 29, 2011 – Despite continuing high unem-
ployment and a persistently challenging economy, a majority of 
Americans say they are optimistic about 2012 both in terms of the 
country as a whole (62%) as well as for themselves and their fam-
ilies (78%), the latest AP-GfK Poll reveals, a national survey con-
ducted December 8-12. 

Those most optimistic about the country in the coming year include the 
younger generation between 18-29 years of age (76%), and lower-income 
Americans (67%). Least optimistic are the middle aged (54%). Similarly, 
younger people are particularly likely to say they are optimistic about 2012’s 
prospects for themselves and their family (86%), as well as the college 
educated (83%). 

In contrast, their assessment of 2011 is less upbeat. Only three in ten 
Americans (29%) agree it has been a “good” year, and most (68%) think it 
was a bad year for the country. Most likely to say it has been a bad year are 
married Americans (73%) and those reporting household incomes of at 
least $50,000. 

In many ways, Americans remain unhappy about the condition of the coun-
try. Most think the economy is in poor shape (80%), most think the econo-
my has not improved over the past month (64%), and few (24%) think 
unemployment will decrease over the next year.  

“True to form, Americans remain optimistic about their future,” said Debra 
A. Pruent, Chief Operating Officer of the GfK Group with responsibility for 
the Custom Research sector, which conducted the poll in partnership with 
the Associated Press. “It has been a tough year for not only Europe, but for 
America as well, with unemployment hovering near 10% for much of the 
year, a very high number historically. But Americans, realistic about the 
woes of 2011, have not lost their resilient optimism about the future, de-
spite no solid indications 2012 will bring a brightening economy.”  
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The survey 

The Associated Press-GfK Poll was conducted December 8 - 12, 2011, by 
GfK Roper Public Affairs & Corporate Communications – a division of GfK 
Custom Research North America. This telephone poll is based on a national-
ly-representative probability sample of 1,000 general population adults age 
18 or older. Interviews were conducted with 700 respondents on landlines 
and 300 respondents on cellular telephones. Both the landline and cell 
phone samples were provided by Survey Sampling International.  
The margin of sampling error is plus or minus 4.0 percentage points at the 
95% confidence level, for results based on the entire sample of adults. The 
margin of sampling error is higher and varies for results based on sub-
samples. For further information visit www.ap-gfkpoll.com 

Associated Press (AP) 

Associated Press (AP) is the leading global news network, which delivers 
fast and impartial news from all over the world to every media platform and 
media format. AP was established in 1846 and is today one of the major 
and most reliable sources of independent news and reporting. Every day, 
more than half the world population comes into contact with news supplied 
by AP. 

The GfK Group 

The GfK Group offers the fundamental knowledge that industry, retailers, 
services companies and the media need to make market decisions. It deliv-
ers a comprehensive range of information and consultancy services in the 
three business sectors Custom Research, Retail and Technology and Media. 
GfK, one of the leading market research organizations worldwide, operates 
in more than 100 countries and employs over 11,000 staff. In 2010, the GfK 
Group’s sales amounted to EUR 1.29 billion. For further information, visit 
our website: www.gfk.com.  

Follow us on Twitter: www.twitter.com/gfk_group 
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